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D E A D L I N E S  
Space reservation: Five business days before publication. 
Art/design: Three business days before publication. 

F U L L  P A G E
A

$ 3 2 0

P R I N T  O P T I O N S Publishing the first Wednesday of Feb-May

T H E  A R K A N S A S  T R A V E L E R  

W E B S I T E  O P T I O N S  -  U A T R A V . C O M

30,477

ADVERTISE IN STUDENT MEDIA
Place your ads in our award-winning student publications

average views monthly in fall 2021

S I Z E
TOP BOX AD (300 x 250 px)
MIDDLE BOX AD (300 x 250 px)
BOTTOM BOX AD (300 x250 px)
TOP LEADERBOARD (728 x 90 px)
BOTTOM LEADERBOARD (728 x 90 px) 

P R I C E
$250/month
$150/month
$50/month
$450/month
$200/month

A S K  A B O U T

F R E E - S T A N D I N G

I N S E R T S  



S P J  B E S T  S T U D E N T
M A G A Z I N E  F O R  S I X  Y E A R S

E M A I L
N E W S L E T T E R

get your message to

T H E  R A Z O R B A C K  Y E A R B O O K  

FULL PAGE (7x8") 
HALF PAGE (7x4") 
QUARTER PAGE (3.5x4")
EIGHTH PAGE (3.5x2"

$500
$350
$150
$75

@ T H E R A Z O R B A C K
Y E A R B O O K

FEED POST - $50
STORY POST - $25

 

subscribers

H I L L  M A G A Z I N E  

600+SIZE: 1080X1080 PX

P R I N T  O P T I O N S

S I Z E P R I C E

FULL PAGE (8.25 x 10.17") 
HALF PAGE (8.25 x 5.32") 
QUARTER PAGE (4.07 x 5.32")
INSIDE FRONT COVER
INSIDE BACK COVER
BACK COVER 

$300
$200
$100
$350
$350
$400

S I Z E P R I C E

P R I N T  O P T I O N S

$30/WEEK $400/ SEMESTER

U A H I L L M A G . C O M

TOP BOX AD (900x350px) —
$200/MONTH

BOTTOM BOX AD
(900x350px) — $100/MONTH

 



B I G  R E D

$500

PACKAGES
Get the most for your budget

1/4 page ad in The Traveler, The Razorback
Yearbook, and Hill Magazine
(4) block ads in The Traveler weekly newsletter
1 month uatrav.com box ad  

I N C L U D E S :

$ 7 2 0  V A L U E

B O S S  H O G

$10001/2 page ad in The Traveler, The Razorback
Yearbook, and Hill Magazine
(4) block ads in The Traveler weekly newsletter
1 month uatrav.com box ad  
2 hour street team event

I N C L U D E S :

$ 1 4 4 0  V A L U E

H O G N O X I O U S

$1500Full page ad in The Traveler, The Razorback Yearbook,
and Hill Magazine
(4) block ads in The Traveler weekly newsletter
1 month uatrav.com box ad 
Feed post on the yearbook Instagram
2 hour street team event and 50 posters around campus

I N C L U D E S :

$ 2 0 2 0  V A L U E



COLLABORATE WITH US
C A M P U S  I N F L U E N C E R  P R O G R A M

S T E P  1
We schedule a meeting

to discuss specific
marketing goals,

budget, and target
audiences.

S T E P  2
We connect you with

our vetted campus
influencers and move

forward with campaign
planning and
contractual

agreements.

S T E P  3
Our influencers create

organic content to
promote your brand
and help meet your

goals.

 DATA FROM INFLUENCER MARKETING HUB

9 3 %
of marketers have used
influencer marketing in

their campaigns.

6 1 %
of consumers trust

influencer
recommendations,

compared to 38% who
trust brand-produced

content.

9 0 %
of respondents

indicated that they
believe influencer
marketing to be

effective.

WHY INFLUENCER MARKETING?

HOW DOES THE PROGRAM WORK?



S O C I A L  M E D I A  M A N A G E M E N T  

W E  O F F E R  H E L P  W I T H

M O N T H L Y  S E R V I C E :  $ 2 0 0

S T R A T E G Y  M E E T I N G
4  P O S T S  O N  I N S T A G R A M
A N D  F A C E B O O K
M O N T H L Y  A N A L Y T I C S
R E P O R T

* O P T I O N S  F O R  A D D I T I O N A L  P O S T S  A N D
M E D I A  O U T L E T S  C A N  B E  D I S C U S S E D *

I N C L U D E S :

S T R E E T  T E A M  M A R K E T I N G

$ 4 0 0 :  2  H O U R S  O F  P A S S I N G  O U T  3 0 0  F L Y E R S

V I D E O G R A P H Y  &  P H O T O G R A P H Y

$ 2 0 0 :  H A N G I N G  U P  T O  5 0  P O S T E R S  A R O U N D
C A M P U S

* N O N - P R I N T E D  G R A P H I C S  D U E  1 0  D A Y S  B E F O R E  S T R E E T  T E A M
E V E N T  O R  P R E - P R I N T E D  F L Y E R S / P O S T E R S  D U E  2  D A Y S  B E F O R E

S T R E E T  T E A M  E V E N T
 

* O P T I O N S  F O R  A D D I T I O N A L  F L Y E R S / P O S T E R S  C A N  B E  D I S C U S S E D

S C H E D U L E  A  M E E T I N G  T O  D I S C U S S  S P E C I F I C S
 


